
 

 

BPCL Pushes Sustainable Growth with Natural Gas Initiatives Under 

#TheGoodPrint.​
 

Mumbai, September 30, 2025: Bharat Petroleum Corporation Limited (BPCL), a Fortune 

Global 500 company and one of India’s leading oil and gas enterprises, has strengthened its 

commitment to India’s clean energy future by launching #TheGoodPrint initiative. This 

sustainability-led approach focuses on promoting natural gas adoption across sectors 

through targeted outreach and incentives. 

 

As part of this initiative, BPCL’s Gas Business vertical has launched two focused campaigns — 

AHA CNG and PNG Utsav — aimed at encouraging both individuals and businesses to adopt 

natural gas as a cleaner, safer, and more economical fuel alternative:  

●​ AHA CNG (5th September – 4th November 2025) 

●​ Provides a ₹6,000 CNG fuel voucher to customers who convert their vehicles to 

CNG or purchase new CNG vehicles. 

●​ Reinforces CNG as a smart, cost-effective, and eco-friendly choice for modern 

mobility. 

 

●​ PNG Utsav (1st September – 31st October 2025) 

●​ Offers zero connection charges for new Piped Natural Gas (PNG) connections to 

hotels, restaurants, bakeries, and other commercial establishments. 

●​ Highlights PNG as a safe, reliable, cost-efficient, and environmentally friendly 

fuel, with the added convenience of on-tap availability. 

 

Shri Shubhankar Sen, Director (Marketing), BPCL, added, “Natural gas is at the heart of 

India’s energy transition, and BPCL is proud to be leading this transformation. With 

#TheGoodPrint, we are making sustainable choices accessible, affordable, and aspirational. 

Initiatives like “AHA CNG” and “PNG Utsav” reflect our commitment to powering India’s 

growth while ensuring environmental well-being” 

 

Shri Rahul Tandon, Business Head (Gas), BPCL, stated, At BPCL Gas Business, our journey 

has always been about more than just delivering energy — it’s about enabling a cleaner, 

greener tomorrow. Through our initiative #TheGoodPrint, we are embedding sustainability 

into every step of our operations, communications, and customer engagement. We firmly 

believe that even the smallest actions can create a lasting positive impact. Sustainability for 

us is not just a responsibility but an opportunity to shape a better tomorrow. Campaigns like 

“AHA CNG” and “PNG Utsav” are helping us engage directly with communities and 

businesses, enabling them to be active participants in India’s clean energy transition” 

 



 

​
BPCL’s expansion strategy includes rapidly growing its City Gas Distribution (CGD) network, 

now operating in 26 geographical areas independently and another 26 through joint 

ventures, reaching nearly 20% of India’s population. BPCL continues to power India’s growth 

story while fostering a collective movement for environmental sustainability through 

Pollution ka #TheGoodPrint Solution. 

 
About Bharat Petroleum Corporation Ltd. (BPCL):  

 

Fortune Global 500 Company, Bharat Petroleum is the second largest Indian Oil Marketing Company and one of 

the integrated energy companies in India, engaged in refining of crude oil and marketing of petroleum 

products, with presence in the upstream and downstream sectors of the oil and gas industry. The company 

attained the coveted Maharatna status, joining the club of companies having greater operational & financial 

autonomy. 

 

Bharat Petroleum’s Refineries at Mumbai, Kochi and Bina have a combined refining capacity of around 35.3 

MMTPA. Its marketing infrastructure includes a network of installations, depots, fuel stations, aviation service 

stations and LPG distributors. Its distribution network comprises over 23,500+ Fuel Stations, over 6,200+ LPG 

distributorships, 500+ Lubes distributorships, 80 POL storage locations, 54 LPG Bottling Plants, 79 Aviation 

Service Stations, 5 Lube blending plants and 5 cross-country pipelines. 

 

Bharat Petroleum is integrating its strategy, investments, environmental and social ambitions to move towards 

a sustainable planet. The company has Electric vehicle charging stations at 6500+ Fuel Stations. 

 

With a focus on sustainable solutions, the company is developing an ecosystem and a road-map to become a 

Net Zero Energy Company by 2040, in Scope 1 and Scope 2 emissions. Bharat Petroleum has been partnering 

communities by supporting several initiatives connected primarily in the areas of education, water 

conservation, skill development, health, community development, capacity building and employee 

volunteering. With ‘Energising Lives’ as its core purpose, Bharat Petroleum’s vision is to be an admired global 

energy company leveraging talent, innovation & technology. 
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S. Abbas Akhtar,                                                

Executive Director (PR & Brand),                   

Email: akhtars@bharatpetroleum.in   

Phone: +91 22 22713340  

 

Saurabh Jain, 

Deputy General Manager (PR & Brand) 

Email: jains4512@bharatpetroleum.in 

Phone: + 91 9895095210 

Priyanka Shinde 

M: +91 84335 78070 

E: priyanka.shinde@conceptpr.com 
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