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Ms. Jwala Gutta, ace international badminton player, Arjuna
awardee and member of the Bharat Petroleum Family championed
the *GIVEITUP” campaign in Hyderabad. More people followed suit
over the entire year in huge numbers. We bring you glimpses from
the wave of action across BPCL
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FOCUS : Give It Up

Like, follow, share

This post has been picked from the exclusive album for Give-it-Up
in the official fan-page of Bharat Petroleum on FACEBOOK.

LIKE ! Hundreds of posts like these tell you different stories of
BEPCL's efforts on this national mission.

#We Care, We Share 20
Herve You Done Your Bit 2 2.4

Photo Features

Give--lip| 3 & 38 Marny more await you on our social media pages where updates

happen onthe go. JOIN FACEEQOK today and be a part of the
trending reports and conversations. Urge customers to participate
in varous online contests from BPCL.

For the latest information & updates :

Register yourself on www_bharatpetroleum.in
and our social media platforms. Be a part of the family, online!

Wahshs | wwabhamatpebroloumdn | Twittor ! @ BRUmMited | FACEEDOK f BharstPotrolounoorporation | Unkedin f compamybpd | YouTubs /BPOUndl. | Smartling : 1300734384




Energising Uealers & Listributo

OURN EYS

"The LPG business now has a
blveprint ready for taking o giant
leap in the future, particulary

in the area of LPG penetration,
expansion, associated infrastrocture
development and customer

EX[ETIENCE.

The coming year will be an exciting
year for all of vs, considering the
aggressive expansion plan and
supparting infrastrocture projects
to be commissioned in record time.
This will ensure reaching LPG to
the remotest cormers of the country
and alzn make us competitive in the
mariet place.

-5 Ramesh, ED[LPG)

Come join the ‘GiveltUp” movement

LPG is a highly subsidized commaodity in India and the subsidy amount
was a whopping Rs. 40,000 crores during 2013-14. Any subsidy provided
translates to money out of the exchequer. The same money if not given
out as subsidy could be used for the general development and welfare of
the Nation.

The Give-lt-Up movemnent is an awakening call to all LPG consumers who
can afford to pay the market price for their LPG supply to be a part of this
nation building exercise by giving up LPG subsidy. We bring you reports
from all across the network where exclusive campaigns were carried out.
The emotional connect and national sentiment generated out of this
exercise is tremendous. It was not just an activity to create awareness but
also one to experience the joy of giving.

Log on to www bharatpetroleum.in or www.ebharatgas.com to see the
Scroll of Honour where we have listed names of all those who wished
to express their desire to opt-out of LPG subsidy. The numbers are still
counting.

All this and more put together for another fantastic read in your very own
lourneys.

Warrmn regards,
Team Jourmeys.
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LPG business an integral
part of the National agenda

Lear Fartner,

In the LPG business, we had an eventful year during 2015, Bharatgas was in the limelight continuously

and has been an integral part of the national agenda throughout the year. After concluding the massive
inftiative of PAHAL which is now in the Guiness Book of World Records, we moved on with the same
energy and vigour to take up the Give-it-up initiative. We also facilitated the online enrollment and
payments for customers, which is another major customer convenience initiative. Today, the oil industry
is all set to launch an exclusive Pan India Emergency Helpline Number - 1906 to deal with gos leakage
complaints.

The LPG business now has a blueprint ready for taking a giant leap in the future, particularly in the area of
LPG penetration, expansion, associated infrastructure development and custorner experience.

The coming year will be an exciting year for all of us, considering the aggressive expansion plan and
supporting infrastructure projects to be commissioned in record time. This will ensure reaching LPG to the

rematest corners of the country and also make us competitive in the market place.

Even as we focus on all these areas, safety continues to be a top priority for the business and it will be
our cantinued endeavour to ensure that we have the highest standards of safety in all spheres of our
activities. | am sure all of you will leave no stone unturned for delivering the promise of Safety First,
Safety Must. We also need to ensure that corporate governance is given top priority in all our actions.

We are also moving into the 4oth Year of Foundation on 24” lanvary z016. The theme of the celebrations
is “40 Years of Fuelling Dreams®, so let us pause to look back at the milestones we have crossed and also
take firm strides together to fulfill the many dreams ahead. | urge you to share the goodwill through all
platforms and ensure wholehearted participation in the elaborate celebrations planned. Commemorating
the Ruby Foundation Year, Bharat Petroleum has instituted the Energising Bharat Awards to appreciate
and encourage individuals for their untiring and selfless social service.

{ thank each one of you for being a spectacular contributor of the success stories of the LPG Business and
once again wish all of you the very best in your endeavour. Please convey my best wishes o your family
members and your staff who have steadfastly stood behind us in all our efforts.

With best regards,
. LT
. | 3 I
g s
- ol Y
e W
5 Ramesh v 4
Executive Director (LPG) ‘“:f
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PAHAL iIn
Guinness
Records

Hon’ble MoS (1/C),
MoP&MNG presents
PAHAL's

Guinness World Record
certificate to Hon'ble
Prime Minister.

The “"Pahal” scheme has
been acknowledged by
the Guinness Book of
World Records for being
the largest cash transfer
program (households) in
the world.

-I-he “Pahal® scheme has been
acknowledged by the Guinness

Book of World Records for being
the largest cash transfer program
(households) with 1257 crore
households receiving cash transfer as
of 30 lune, zo15.

Upon  receiving the certificate,
the Hon'ble Petroleum Minister
Dharmendra Pradhan presented it to

the Hon'ble Prime Minister Marendra
PMaodiin Mew Delhi.

Government of India had launched the
'PAHAL Scheme in g4 districts of the
country on 15 Movember, 2015 and in
remaining districts of the country on
1 lanuary, 2015.

LPG consumers who join the PAHAL
scherne get the LPG cylinders at
rarket price and receive LPG subsidy
(as per their entitlement) directly into
their bank accounts. Close to 15.62
crore LPG consumers have joined

the PAHAL scherme and are receiving
the subsidy directly into their Bank
Accounts, the statement said.

Till April 2015, there were 18.1g9 crore
registered LPG Consumers and 14 .85
crore active consumers implying a
gap of 3.34 crore consumers which
are duplicate [ fake | inactive accounts
blocked under PAHAL Scheme and
related initiatives.

If the quota of 1z cylinders per
consumer and the average LPG
subsidy of Rs.366 per cylinder for the
year 2014-15 is taken into account,
estimated savings in LPG subsidy due
to the blocking of 3.34 crore accounts
work out to Rs.ag4,672 crore, during
that year, the staterment said.

The statement also said that out of a
total of 16.27 crore active consurmers,
14.62 crore consurmers are availing
subsidy - resulting in further subsidy
saving for 1.65 crore consumers.

Wiabshs | wywsebhamtpebrolumn | Twither : @ BPUMdted | FACESOOK | BhamtPetrolsumoorpomtion | Unkedn f companybpd | YouTube /BPCUNdla | Smartline : 15007384



The number-'1906'is a
call-centre based service,
available pan-India to

all LPG customers of the
three public sector Qil
Marketing Companies.

Hon’ble MoS launches ‘1906’

24x7 LPG Emergency Helpline

on'ble Minister of State (IjC)

Fetroleum &  Matural Gas,
Dharrendra Pradhan in a programme
held in Mew Delhi;, launched '1gof’
- round-the-clock LPG Emergency
Helpline for enhanced customer safety
and convenience.

The number - 1go6’ is a call-centre
based service, available pan-India to
all LPG customers of the three public
sector il Marketing Companies
{OMCs).

The helpline offers services in nine
vernacular languages - Marathi;
Gujarati; Bengali; Oriya; Assamese;
Tamil;  Telugu; Kannada; and
Malayalam- apart from Hindi and
English, to ensure that the callers
are comfortable in registering their
grievances.

The Call center is also equipped with a
setup for outbound calls for contacting

and oil

mechanics [ distributors
company officials. Though customers
can access the ESC only through voice
calls, the call centre is equipped with
a web-based application for logging
and viewing complaints. The portal
houses an exhaustive data on the
contact details of all LFG distributors,
emergency service mechanics, and
field officers, across the OMCs.

The LPG area in-charges of the three
OMCs have been provided access
to the portal to constantly monitor
call logs, and update contact details
of the mechanic and field officers
on a regular basis. He also urged oil
marketing companies to make the
helpline number 1go6 toll-free.

He also mentioned that a host of
other such initiatives for custormer
convenience would be offered and that
the year 2016 would be celebrated as
the *Year of the LPG consumer.’
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#GiveltUp

Give up LPG sebsidy,
if you can affrdit

onorable Minister  of

State (MOP & NG)
Mr.Charmendra Pradhan visited
the campus of prestigious
institute of Pune- Fergussion
College & Mavalmal Firodiya
Law College and met Mr. Vikas
Kakatkar, Vice-president of
Deccan Education Society and
his entire management team.

Mr. Ashutosh  lindal  (JSM-
MoP&MNG), Mr. K. K. Gupta,
Director (M), BPCL, Mr.5 Ramesh
ED-LPG, BPCL, Mr. Canth,
Director (M), IOCL, Mr. Sukhmal
lain, RLM-West, BPCL, were the
dignitaries present from OMCs.

The Hon'ble MoS interacted
with the Mational Service

o

Scheme (M55) students who had
shown great enthusiasm and taken
a lot of efforts to promote Give-it-
Up in the city. The society operates
around 43 educational establishments
in Pune, Mumbai, Sangli, Satara and
Wai in addition to the prestigious
Fergusson College, Pune.

Mr. Kakatkar responded in a wery
positive manner to this nation building
activity and opened every door of help
from their institute to BPCL. After
the meeting in August 2015, officers
of Pune LPG imparted training to the
students on Give-lt-Up and students
visited rmany places of the city where
elite class was a frequent visitor like
big malls, hotels, BPCL retail outlets,
residential colonies and brought a big
success in nurnber of custorners giving
up their subsidy. BPCL team made a

brief presentation to the Hon'ble Mo5,
who congratulated the students and
thanked the DES for coming forward in
this initiative of government of India.
In his inspirational speech he said that
“The real power of the country lies in
the youth of nation which was very
evident from the efforts of young
students.” He shared that the 10% of
the go,ooo0 Give-lt-Up by Pune BPCL,
has been contributed by Deccan
Education Society’'s which is very
highly cornmendable of their efforts.

He also urged students to come
up with creative ideas not only for
Giveitup but anything which will lead
the country in energy field. He assured
full support from the Ministry and Oil
Companies. He declared that Deccan
Education Society will be a leading
partner in Giveitup Mission of India.

Wiabshs | wywsebhamtpebrolumn | Twither : @ BPUMdted | FACESOOK | BhamtPetrolsumoorpomtion | Unkedn f companybpd | YouTube /BPCUNdla | Smartline : 15007384



Mr. Dharmendra
Pradhan, Hon'ble
Minister of State (1/C)

for Petroleum and
Matural Gas at the launch
with Mr. K. D. Tripathi,
Petroleum Secretary

SAHAJ Online release of
New LPG connections

In line with Digital India Vision
envisaged by Prime  Minister
Mr. Marendra Modi, Minister of

state(l/C) for Petroleum and Matural
Gas. Mr. Dharmendra Pradhan
launched 5ahaj - the online release
of new LPG connections, through
the portal www.mylpg.in to enable
customers to register for new LPG
connections online, as well as make on
line payments for the same.

While  launching the facility,
Mr. Pradhan congratulated the OMCs
for implermenting Sahaj initiative.
He said, "The vision of Digital India
is to transform the country into a
digitally empowered society and
knowledge economy and ensure that
government services are available to
citizens electronically. | compliment
the PSU OMCs for aligning their
business processes with the Digital
India Vision". Mr. Pradhan said that
the initiatives taken by Petroleum

Ministry have enhanced coverage of
LPG and extended better services
to customers. The ever-growing
expansion of PAHAL, a scheme aimed
to improve the subsidy administration
of LPG across the country, has ensured
smooth transfer of subsidy on LPG
cylinder directly to the customers’
bank accounts.

He also thanked the lakhs of caring
Indians for having given up their
LPG subsidy to help BPL families
enjoy freedom from smoke-flled
kitchens, following the appeal from
Hon'ble Prime Minister. Mr.Pradhan
also interacted with the customers
and distributors  through  video
conferencing in 12 cities where the
initiative was launched simultaneously
alongwith Delhi - ie. Ahmedabad,
Bengaluru, Bhopal, Bhubaneshwar,
Chandigarh, Chennai, Hyderabad,
Kolkata, Lucknow, Mumbai, Patna and
Fune.
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Stellar performance by a stellar company

M r. 5. Varadarajan, our C&MD,
tock pride in declaring BPCL's
outstanding results at the 62nd Annual
General Meeting of BPCL convened at
K.C. College, Murmbai on g September
2015. He also detailed the future plans
of the company across the entire
value chain, from Exploration and
Production to Refining and Marketing
and responded concisely to the various
gueries raised by the shareholders.

@

62 allh_mwﬁw

yad -9 faaray 2015

62ndAnnual General Meeting

Mumbai - 9th September 2015

it was a full house for the Post AGM
Media Meet, with the print and
electronic mediainrecord attendance,
all eagerly awaiting the opportunity to
interact with our top management.

After touching on BPCL's phenomenal
performance and eventful journey in
2014-15, Mr. Varadarajan mentioned
the accolades received recently and
future investment plans.

ey L.

AGM : Seated from left are

pAr. 5.\, Kulkarni, Company Secretary,

bAr. P. Balasubramanian, Director (F),

bAr. 5.P. Gathoo, Director (HR), Mr. 5.
Varadarajan, CEMD, Mr. K.K. Gupta, Director
(W] and Mr. B.K. Datta, Director [R].

PRESS MEET : Seated from left are
PAr. Milind 5. Patke, GM [Brand & PR),
Mdr. P Balasubramanian, Director (F),
MAr. 5. Varadarajan, CEMD,

bAr. E.K. Gupta, Director (M) and

bAr. 5.P. Gathoo, Director (HR).

POST AGM

Media Meet 2014-15
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2015, up from 1045 in 2014

Forbes Glohal 2000 - attained rank 757 in

Fortune Glohal 500 - ranked 280

ngs - ranked among the top 20

platts Top 250 Global Energy Company Ranki
Marketing companies for
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Ministry of p
Oil
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Mir. K.K.Gupta, Director
(Mktg], Mr. M. Manchar
Reo (GM Operations
[Retail HOJ),
M. F.C.Srivastava,
ED{HSSE), Mr. P5. Ravi
[Head Retzils{WR)) and
Mr. Sanjeev Raina (CONM
(Retail West)) received the
OIS0 Awrard for BPCL
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OISD Safety Excellence Award
in Retail Operations (WR)

harat Petroleum has bagged the
Oil Industry Safety Directorate for
Best Performance in Retail Operations
{Western Region) for the year 2013-14.

Mr. Dharmendra Pradhan, Hon'ble
Minister of State (Independent
Charge), PMNG, presented the "“Oil
Industry Safety Awards” in  the
presence of Mr. K D Tripathi, Secretary
PNG, Mr. Sandeep Poundrik, Joint
Secretary (Refineries), MoP&NG, and
Mr. Hirak Dutta, Executive Director,
OIS0, presented to all the award
winning entities.

The OI5D Award for Best Performance
in Retail Operations was received
by Mr. K.K.Gupta, Director [Mktg),
Mr. N Manochar Rao, GM Operations
{Retail HQ), Mr. P C Srivastava, ED
{HSSE), Mr. P 5 Ravi, Head Retail

West and Mr. Sanjeev Raina, COM
Retail West. The evalvation criteria
for the coveted Oil Industry Safety
Awards included complexity of
operations, accident free man-hours
worked, volume of the products
handled, direct & indirect loss due to
any incident, hazard potential of the
complex and no major incident during
the period etc.

The Ministry of Petroleum and Matural
Gas introduced the Oil Industry Safety
Awards in the year 1987 to encourage
outstanding safety performance of
the industry and to inculcate a positive
culture of competitiveness among
the industry members. These awards
are presented to those organizations
which achieved ‘Exceptional Safety
Performance’.



Dealer Advisory
Panel Meet
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Dealer Advisory
Panel Meet

[ORY

Dealer Advisory Panel meet (DAP)
at Pune Retail Territory (photo
above) was chaired by Mr. George
Paul, Executive Director (Retail) who
envisaged the concept. The DAP is for
building relationships and creating
a healthy & conducive atmosphere
between company and MNetwork.
Mr. P. 5. Ravi, Regional Head (Retail}
West and Mr. A. L. Krishnan DGM

BPCL First Trichy Auto Fair 2015

PCL was adjudged as one of the

best stalls at the Trichy Auto Fair
2015, organized by the Trichy Auto
Parts Dealers’ Association (TAFDA)
in BPCL First city, Trichy. This was
a rare opportunity, for the territory
to showcase its strengths in Retail,
LFG & Lubricants. Trichy Retail
team campaigned for Speed & the

Automation systermn. Live streaming
of both Mozzle operation & CCTV
fooctage at the Avutomated RO
M/s. Annamalaiyar Fuels, Trichy was
shown on the digital screens to the
customers. Corporate films were
played intermittently and there were
games and awareness quizzes to
infotain customers.

HUBANESWAR : Around 2100

dealers from all the four sales
areas of Bhubaneswar Retail Territory
participated in the event, which
was graced by Mr. Surjeet Mahalik,
Head (Retail), Eastt MRO dealer
M/s Balasore Highway Star, who
bagged new face of the year 2014-15
for achieving 8oo KL from the very
first month of his RO commissioning,
shared his unusuval success story with
the participants on how he himself

stands in front of his retail outlet and
blows whistle to attract the attention
of every highway trucker. In case they
stop, he would personally explain
Q&Q and Automation of his RO, an
exercise which would cost nothing
but the gains are loud and clear. This
was highly appreciated by all the
dealers and Head (Retail) East.

MS Champion of the year went

to Mfs SK Rahaman and

AN

Sales (Retail) Maharashtra and Goa
also attended .

Meanwhile Mysore territory
celebrated the successful completion
of one year by instituting the DAP and
Transporter Advisory Panel (TAP) for
Mysore Territory.

CII National Award
Supply Chain And Logistics

Excellence (SCALE)

PCL has bagged the Cll SCALE

Special Award for INNOVATION
under USER INDUSTRY category.
{2014). The award instituted by the
Confederation of Indian Industry
(Cll) through its Institute of Logistics
is to recognize the leading Industry
players in two categories namely
Logistics Industry and User Industry.
More than ago Private/MNCs/PSU
companies participated.

S.F Rahaman, Bhubaneswar.
HSD Champion of the year went to
M/s Surya Filling Station, Talcher.

MUZAFFARPUR: Around 140
Dealers from 11 districts participated
in the Annuval Dealers’ Award
Ceremony at which the Award for
Speed Champion of the Year went to
M/s Prasad & Sons, Chhapra; H5D
Champion of the year was Om Sai
Petro Services, Hajipur and Zenith
Auto Services, Muzaffarpur won the
title of M5 Champion of the year.
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Bharatgas wins
Asia’s Most Admired
Brand award

hartgas’ has been announced

the "Asia's Most Admired
Brands’ award by World Consulting
& Research Corporation (WCRC)
for zo14-2015. WCRC is in the
business of Management Consulting.
‘Ibrand 360" is a specialized division
of WCRC, invelved in brand and
company evaluation studies

The award has come home after a

3 phase judging, 1. A preliminary
survey conducted by WCRC for
brands operating in Asia, which
shortlisted goo brands across
categories. 2) The list was
examined on various parameters
like: brand promise | growth,
brand perception and goodwill,
market acceptance, network
of operations, brand recall,
brand image, brand visibility
and brand penetration.

And 3. the nominated

brands present their
organizational credentials
and performance, based on
which $100 brands have
been selected.

In the Oil & Gas category,
‘Bharatgas is the only
brand selected from
India. Other brands
selected from India
this year are: Ultratech
Cernent, lohnson
tiles, Godrej and

Tata Motors, just to
name a few. The award was
presented in ‘ldeas Fest’, an event
which was part of Indo-Singapore
Business Summit, held on 225t May
2015 at Singapore in the presence of
Business leaders from countries in
Asia from different fields.
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s e | BPCL bags OISD Safety Excellence
smesenne vy | Award for LPG Marketing

Deshmukh, DG
Operations & H55E and

k. 5.K.1ain, RLM WR . .
recelving the award from or the 6th consecutive time, Bharat

Mr. Dharmendra Pradhan, Petroleum has bagged the top
Hon'ble Minkster {1/C], honours from the Oil Industry Safety
Mo bie. Directorate for Best Performance
in LPG Marketing. Mr. Dharmendra
Pradhan, Hon'ble Minister of State
{(Independent  Charge), MoP&NG
presented the "0il Industry Safety
Awards"” for 2013-14 in the presence
of Mr. K D Tripathi, Secretary PNG,
Mr. Sandeep Poundrik, Joint Secretary
(Refineries), MoP&MG, and Mr. Hirak
Dutta, Executive Director, OISD.

Mr. Pradhan wurged Oil & Gas
Organizations to strive  towards
achieving the uvltimate objective of '‘Nil
Incidents’ across the Industry. He went
on to add that our prime objective must
be to create a safe work environment
in the Oil and Gas industry with an
underlying commitment to creating
an incident and injury-free  work
environment in the entire Oil & Gas
Industry in India. While underlining
the importance of proactive measures

in preventing any incident in the
Industry, Mr. Pradhan said that the
Industry must lay more emphasis
on self-requlatory  measures  for
strengthening safety in the entire
Qil & Gas Industry segments. The
companies must strengthen  its
internal auvdit mechanisms and
promptly liquidate the weaknesses.
On the issue of fragmentation in
monitoring & implementation of
safety aspects of Hydrocarbon Sectar,

Hon'ble Minister opined the need
for having an umbrella organization
looking after the vital Safety aspects
of Oil & Gas Industry. "We rmust aim for
establishment of world class Standard
Operating procedures at our Oil &
Gas Installations and must strive for
making this Industry as a ‘Total Safety,
Security and Hazard Free' Industry,”
he said. The Hon'ble Minister also
released the Compendium on Analysis
of Major Incidents of 2014-15 and the
and "Safety Audit Checklists’.
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Seizing every moment to excel

AK 4T Scooctech MXT and MAK Petrol Zenith, were launched by
C&MD, Director (Mktg), Director (Refineries), Director{Finance), CVO
and ED{Lubes) at the All India Lubes Meet in Hyderabad.

“Carpe Diemn - Seize the Moment" was the vibrant thread that ran
through the All India Lube Meet zoax. It is when ordinary people rise above
expectations and seize the opportunity that milestones truly are reached.
The city of Hyderabad, the perfect confluence of old and new, was host
for the MAI All India Lubes Meet 2015, on 1g & 20 June 2015, With a two-
fold objective of rewarding top performers for the years 2013-14 and 2014-
15, the Meet was also a platform for sharing of knowledge, success stories
and high impact initiatives for collective growth. Selected high performing
Lube Distributors as well as members of the MAK team came togetherina
convergence of enrichment and celebration.

The last few years have seen a tumaround of the lubes business, with many
tried and piloted initiatives now set to give exponential growth. With a
positive market sentiment, customer centric initiatives in place, widespread
and high impact branding initiatives ready for scaling up, and our channel
partners ready to go the extra mile we stand tall with the assurance that
success isn't just what we accomplish in our lives, its what we inspire others
todo!

In his key note address, ED {Lubes) Mr.K.P.Chandy focused on various
successful initiatives taken by the Lubes BU in the last financial year like
Retailer Shop Transformation, 2nd level garage branding, MAK City
branding, development and introduction of 23 new grade/packs, continuous
market penetration through distributor appeintment, aggressive foray into
export markets, and building and strengthening influencer relationships
through various programmes. All these initiatives are opportunities to be
grabbed and utilized for business growth and excellence in performance.

The MAK Team was privileged to have CEMD Mr. 5 Varadarajan, Director
(Marketing) Mr.K.K.Gupta,Director (Refineries) Mr.B.K.Datta, Director
(Finance} Mr.P.Balasubramanian , Chief Vigilance Officer Mr.Manoj Pant
as well as ED (Audit), Mr.).Dinakar, present to share with the tearn an
overall perspective of BPCL as well as share their thoughts with the Team.
Director (HR) Mr. 5. P.Gathoo, who could not attend the function had a very
engaging and interactive session with the team through video conference.

€vO, B{R), C&MD, D{M),
D{F} and ED [Lubes)
launch the wonder packs
from RAK

Create lasting value to our customers
by leveraging Technology at all levels,
and this should create differentiation
in the minds of our customers” said
C&MD, Mr.5Varadarajan, encouraging
the business to aggressively enter into
new geographies, while implementing
the key learnings for best advantage.
Mo target is unachievable for us, he
said, inspiring the team to exploit new
growth opportunities available for us.

Director (M) , Director {(R) , Director
(HR} and Director (F) in their inspiring
addresses and interactions with the
MAIK Teamn shared valuable insights
as to their expectations from the
Team and expressed confidence that
the business would reach even higher
performance levels in the days ahead.

High performing distributors and MAK

teams were recognized and rewarded
for their Excellence in Performance
under warious criteria. Southern
Region bagged the Mega Award -
Chairman’s Rolling Trophy for Best
Performing Region for the years 2013-
14 and Morthern Region bagged it for
2014-15 .

With the event therne-Yehi Hai Mauka,
Ab Laga Chauka still ringing loud and
strong, the MAK team is committed
to grabbing all opportunities that
come our way, converting them into
successes and hitting the proverbial
four (or a six) in every match we play !

Wiabshs | wywsebhamtpebrolumn | Twither : @ BPUMdted | FACESOOK | BhamtPetrolsumoorpomtion | Unkedn f companybpd | YouTube /BPCUNdla | Smartline : 15007384



® MAK

== LUBRICANTS

MAK 4T
Scootech
arrives!

ANGALORE: Coinciding with the

launch ofthe Mega One Day'\Wonder
(ODW) Campaign across Bangalore
City on azth Avgust 2015, Bangalore
Territory also had the pleasure of
launching the latest premium grade
from the MAK stable - MAK 5T
SCOOTECH NXT. The launch was done
by RM (Lubes) SR, in the presence of
Dealers and Distributors of Bangalore
aleng with the BPCL First Team.
Renowned Retail outlet - Mfs Shree
Shankara Service Station, Malleswaram
played host for the launch.

CHENMAI: In a glittering function
at our PFS Platinum RO, Mjs ASM
Meenambakkam {opposite Chennai
International Airport) the tall cut
out of MAK &T Scootech NXT was
revealed by ED Lubes, Mr. K.P.Chandy
in the presence of Mr.5antosh Kumar,

Exclusive MAK Service Bike Garage

AIPUR : Mr. K. P. Chandy inaugurated the first MAK Serve

Head Retail {South), Mr.M.5.Ramamoorthy, Regional Manager (Lubes) SR,
other members of the Lubes & Retail Teams as well as Dealers & Distributors to
mark the launch in Chennai.

KOLKATTA: The launch was done with lot of fanfare and publicity at one of the
high selling Platinum Retail outlets of Kolkata Territory - *M/fs FUEL POINT' by
ED (Lubes) Mr. K. P. Chandy along with Head Retail {East) Mr. Surjeet Mahalik
and Regional Manager Lubes (East), Mr. 5. Kannan in the august presence of
loyal customers, a large no of channel partners, Retailers and BPCL staff from
all SBUs.

MUMBAI: Mumbai Lubes Reseller Territory organized a grand launch of MAK 4T
SCOOTECH NXT, the next generation premiuvm semi-synthetic oil for gearless
scooters, at PFS Platinum RO M{s. Bharat Petrol Supply Co (Vasai Gaon), Thane.
ED (Lubes) did the honours in the presence of Mr. K. Ravi, RM Lubes (WR),
Members of Mumbai Lubes Team and prominent Dealers and Distributors.

DELHI : The launch at M/s. Avto Centre, Defence Celony, Mew Delhi was done
by ED {Lubes) Mr. K P Chandy in the presence of Chief Sales Manager (Retail -
Morth) Mr. Bibhudutta Mishra, RM {Lubes) Morth, Mr Inderjit Singh, TM (Retail)
Delhi, Mr. Saibal Mukherjee, officials from Lubes —HQ Mr D Parthasarthy D and
Ms._ Sheilagh Nair, BDOM (Lubes) Morth Mr. Vikram G, TM (Lubes) Delhi Reseller
Mr. Abhishek Gaur along with other officials from Retail and Lubes Delhi team.

MAK Mobile Lab
in Durgapur

AK Mebile Lab, was
launched at the Industrial
Custormer Seminar organized

Bike Garage in Jaipur at M/s Sharma Auto Parts and Repairing
Centre in the presence of Regional Manager, Lubes (Morth)
Mr. Inderjit Singh. The garage started 12 years ago by Mr. Mukesh
Sharma, sitwated at Bhankrota on the ouiskirts of Jaipur on
the busy and visible Jaipur-Ajmer highway road has been twice
enrolled for lubes supplies by Lube Distributor at Jaipur, M/s Lube
Centre and now keeping in pace with our initiative of MAK Garage
branding the garage has been converted with z2nd level branding
and categorized to a "MAK Serve” bike garage.

HYDERABAD: M/s Saroja Bike Point, Kukatpally, a MAK Garage
associated with ussince 2009 was recently upgraded and ED {Lubes)
Mr. K.P.Chandy inaugurated the first MAK SERVE BIKE Garage of
the territory, in the presence of Regional Manager (Lubes), SR and

the Lubes Team.

at Durgapur  recently by
Regional Manager (Lubes),
Mr. 5. Kannan in the presence
of Mr. D. K. Jha, Chief Manager
(PEAD) Mumbai, Mr. Samir
Sarkar, Mgr QA {Lubes) East,
Mr. B. T Bhagat, RTSM,
ER, Mr. Meeraj Tayade, TM
(Lubes) Kolkata Direct, team
members from QA, Lubes,
LPG and Retail, Distributors
and Distinguished Industrial
Customers: SAIL, ECL,
Graphite India and MDG

Group.



JOIN THE
#GIVEITUP MOVEMENT.

#GiveltUp

Feel the Joy of Giving

MAKE A HOME

HEALTHY &
HEARTY.

a NEW WAVE OF

understanding

he first day of last year marked the nationwide roll-out

of the modified Direct Benefit Transfer for LPG (DBTL)
scheme (also known as PAHAL). The scheme was launched
with the objective to prevent diversion of subsidised LPG,
by transferring the subsidy amount directly in the bank
accounts of the consumers. With more than 14.74 crore
LPG consumers enrolled under the scheme (go per cent of
the active number base), it has become the world's largest
cash transfer scheme and has significantly reduced subsidy
leakage towards non-domestic uses.

Subsequent to the implementation of DBTL, which allowed
domestic LPG cylinders to be sold at market price, the
govemnment launched the 'Give It Up*scheme in March 20a5.
The scheme was aimed at urging well-to-do households,
who can easily afford LPG at market price, to give up LPG
subsidy, in order to extend the subsidy benefits to poorer
households, without increasing the fiscal burden. As a
result of an intensive awareness campaign, nearly 57 lakh
beneficiaries have voluntarily given up their LPG subsidy.
This translates to an annual subsidy saving of Rs. g4o crore
for the government, at prevailing prices and consumption
trends. Even though this is a significant achievement, it
represents a mere 3.6 per cent of the active consumer base.

In comparison, a study conducted by the Council on Energy,
Environment and Water (CEEW) in 2014 establishes that
the richest 15 per cent of Indian households can easily
be weaned of the subsidy, as the full market price (then
Rs. g5o per cylinder) is well within their affordability limits.
At present, these households account for 25 per cent of the
active consumer base. The study also highlights that the
richest 10 per cent households in India comer 22 per cent

of LPG subsidy, while the bottom so
per cent households together receive
only 30 per cent of LPG subsidy. Thus,
the government’s move to target
benehciaries by excluding well-to-do
householdsfromthe subsidy netiswell-
founded and timely. The govemment
has planned to use taxable income
(greater than Rs. 10 lakh per annum)
as the basis for exclusion and self-
declaration of income as the means for
identification. While this is a step in the
right direction, the modalities of such
an exclusion approach need further
consideration. For instance, even
though the LPG subsidy is given on a
household basis, the announcement
suggests that the income threshold
is applicable to individval incomes
and not that of the entire household.
Additionally, though self-declaration
is a useful form of policy ‘nudge’, the
success relies entirely on the integrity
of the respondent. To overcome this
challenge, should the government
consider enforcing the scheme by
linking LPG consumer data with
the PAN number? Moreover, less
than 3 per cent of India's population
pays income tax and a significant
proportion under-reports taxable
income. Thus, exclusion based on
reported income alone would not be

Wabshs : wwabhamipotrolbumn | Twitior ! @ BPUMIted | FACEEDCE [ BhartPetroloumoorporation | Unkadn/ compamybpd | YouTube fBPCUNdIa | Smartling : 1300224344



as expansive a criterion as is needed
indirectly benefiting the tax evaders.

CEEW's research suggests that it
would be more practical and efficient
to exclude households based on
multiple criteria, simultanecusly.
One such criterion could be asset-
ownership of high-end consumer
durables. This could be an important
way to capture the material status
(wealth) of households than
only relying on reported income,
particularly in a country where the
informal economy is as big as or larger
than the formal economy.

Less than 5 per cent of Indian
households own passenger four-
wheelers, and ownership of this high-
end asset is heavily concentrated
amongst the richest households. This
makes ‘car ownership’ an effective

criterion for identifying well-to-do
households. Moreover, identification
based on car ownership could be
achieved by using the national vehicle
registration database maintained
by Ministry of Road Transport and
Highways. However, this database
would need streamlining to enable
a direct mapping with the LPG
consumer database.

Similarly, simultaneous ownership of
arefrigeratorand an air conditioner, or
ownership of multiple airconditioners,
could serve as another criterion
to identify well-to-do households.
Information about the ownership of
such assets could be obtained either
through self-declaration or by using
the Socio Economic and Caste Census
(SECC) database. Concerns about the
authenticity of this database persist,
as this is also self-declared.

Each criterion has its limitation
when applied standalone. However,

a combination of criteria such as
taxable income and ownership of
high-end assets, along with a robust
database and stringent enforcement
mechanism, would help identify and
exclude well-to-do households from
LPG subsidy effectively. With the
dawn of the New Year, we are hopeful
that the political will and leadership,
as evinced in the roll-out of the DBTL
scheme and Give It Up campaign,
would further ensure that millions of
households, which continue to rely on
traditional fuels, transition towards a
cleaner cooking fuel: LPG.

the article published
in The (Mid z015). Authored
by: Abhishek Jain & Shalu Agrawal
researchers at the Council on
mdm”ft pe e
ent, not-
research institution in New Delhi.)

PROBLEM OF

LINKED TO

#GiveltUp

Feel the Joy of Giving
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NOT ASSOCIATED
JUST WITH FOOD
SUFFICIENCY,
BUT CRUCIALLY

WIOMEMN AND THE FNVIROMMENT:

A RCADER : CRISIS AND DEVELOPMENT IN
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#WeCareWeShare

FIREWOOD COOKING, BESIDES CAUSING DEFORESTATION, LEADS TO
STRUCTURAL AND CHEMICAL CHAMNGES IN THE LUNGS.
.g‘., The adverse health
#Ew&l‘tUp b effects of cooking
R : stove smoke in
developing countries
have bean much
less studied than the
effects of tobacco or
outdoor air pollutants.
Many studies have
shown chronic
respiratory diseases
including chronic
obstructive pulmonary
disease (COPD)
-7 among people who
= areexposed to indoor
e cooking smoke.

Fael e Joy o Giving

Fared e Jon of Giving

About 25% of the WeShare

43 million global NEARLY 39% OF EARLY NEONATAL STILLBIRTHS ATTRIBUTED
premature household TO CODKING FUMES.

air pollution (HAP)
deaths occur in

India every year,
according to World
Health Organisation
estimates. The

main contributor to
household pollution
is the smoke released
by burning firewood
for cooking. Cooking
on chulhas not only
affects the woman but
also her unborn child.
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Providing LPG
connection in rural
areas, so that women
and children don't
have to wander about
to collect firewood,

is not a very difficult
task. If all of us who
can afford it, surrender
our LPG subsidies,
millions of women can
cook with clean fuel
comfortably in their
homaes.

Empower rural women
with clean fuel.
Entrust in a stronger India.

&
Join the & Movement. " »

# We Care

S

Share

#WeCareWe

A NATIONAL MOVEMENT WITH A DIFFERENCE

#GiveltUp is a national movement urging those who can afford to buy LPG at market price to
give up their subsidy which help light the flame in a poor man's kitchen so that they can move
from smoky to clean fuel kitchens. We at BPCL support the cause of bringing good health.
#Giveitup enables you to contribute to gift good health particularly to the women and children
who are exposed to high indoor pollution caused by polluting fuels. Do your bit and contribute
hand in hand with BPCL towards the development of the nation and give up your LPG subsidy
here. Take a small step for a big change.”

Along with these powerful messages from the exclusive Facebook page for the GiveltUp
Movement, we also bring you snapshots of the country-wide Give-It-Up campaign by BPCL. You
can also view the exclusive album on BPCL Fan Page on Facebook. Share your joy of giving up
subsidy. Mail us photos and videos of customers who have opted out, and let the Nation know
that Bharatgas is a brand that cares. As members of a Caring Company, let us join together in
making this movement a meaningful one for our Nation. Turmn over for BPCL reports.

A lot of young girls accompany
their mother to collect firewood
!, for long hours driving them
#GiveltU away from school and depriving
. them of their right to education.
e T A lot of time wasted by these
Lack of fuel young girls and their mothers,
not only affects if saved, can easily be utilised in
¥ providing education and better
woin EI}’ home care to the children.
but young girls too,
who have to walk EWdLES ﬂgﬁuﬁt Taltd: gr::;er
-I . f EI number useno W use
b~ i r ewood clean fuel for cooking send their
collection., children to school as compared
to those who use firewood or
Biomass.
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Have yOoUu dONEe  rummirysidu e

intemational badminton player and
T '? member of the Bharat Petroleum
y 0 u r b I t - Family championed the "GIVEITUP*
movement at a function held at the
BPCL petrol pump M/s. Cyberabad
Filling Station in Hyderabad. She
also addressed deliverymen and said
since they know who can afford to
give up LPG subsidy; they should
urge them to consider given up their
subsidy for the lesser privileged.

We bring you reports from across

locations on the Give- lt-Up.
Have you done your bit?
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n a message to all customers,
staff and the business network,
Mr.5 Ramesh, ED(LPG) had
recently shared that beyond
the joy of giving, there is a
very important message in the
#GiveltUp movement launched
by our Hon'ble Prime Minister,
which is "Each one, saves one”.

The movement to give up LPG
Subsidy that was launched
officially by our Hon’ble Prime
Minister on 27 March 2015 at the
Urja Sangam in Delhi, has been
gaining momentum. ED{LPG) also
shared that we also have a lot of
conversations happening about it
in the media and social media.

As leaders of the business and as
providers of the fuel, itis also our
responsibility to offer the clean
fuel to lesser privileged families

in far flung rural areas where they
still resort to bio-fuels like coal
and firewood that's very harmful
to health. *We are aware that
the nobility in this gentle act of
giving up LPG subsidy is that we
are providing cleaner cooking fuel
and healthier living options for
thousands of families below the
poverty line.

We are empowering our Nation
and safeguarding our soil and
the children of our soil. And
when many such genuine acts

Congratulations
to the

75,00,000

consumers who have voeluntarily given up
their LG subsidy and joined the
#Giveltlp movement
im nation building,

of kindness flow in from all corners

of the country, we would have the
satisfaction of having done our bit
too”. he said. He also put forth this
simple request : "In the capacities as a
leader, a follower or a friend, not just
in the official circles, but also in your
personal circles, please urge all those
who can afford to give-up the subsidy
to join the movement. | urge each one
of you to be the motivation and be the
reason for change.”

There are many who have already
received their scrolls of honour for
doing so and it has been listed in our
website www bharatpetroleum.in and
www.ebharatgas.in.

Yes! Thousands and thousands have
done their bit for the nation and it is
increasing by the day. We have tried
to cover maximum reports that we
have received in this dedicated issue
for Give-It-Up. They are also intact in
its entirety on BPCL facebook, where
the reports are pouring by the dozen
each day. Please logon and join the
movement where we guarantee that
you will cherish the joy of giving!

p
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unique Customer awareness

week caught the attention in
Sholapur as part of Bharat Mela-
Saal Ek Shuruwat Anek. Large scale
exhibitions with customer interaction
opportunities were the main
attraction.
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The Exhibition was inauvgurated
by Mr. Ravindra Sengaonkar IP5
(Commissioner of Police, Solapur)
in the presence of Mr. Rajeev
Sharma (RLC-West), Mr. Vijay

#WeCareWeShare

(&
#GiveltUp __|

LPG,

A CLEAN
BURNING FUEL
WITH LOWEST
CARBON

EMISSIONS.

Sehgal (TM-LPG) and Mr. Amit Saxena
(TM-Retail), dealers, distributors
and prominent citizens of Solapur.
Mr. Ravindra 5Sengaonkar IPS also
appealed to everybody for enrollment
under Give It Up.

Various initiatives of the Government
of India including Make In India, Digital
India, Swacch Bharat, PM Jandhan Yojna,
DBTL, "Hamari Betian Hamara Gorav®,
Employment Generation, Give It Up, Foreign
Relations, Education etc were displayed.
Panels of various events and initiatives
of MOPN&G were also displayed. BPCL
also displayed its SBU initiatives like PFS
Platinum, Beyond LPG, Quick Oil Change,
Give It UP.

Mr. Rajeev Sharma (RLC-West) and Mr. M
S Patke, GM (Brand & PR), flagged off the
walkathons and other events. Customer
engagement programmes included

specialized counters for games, Quick Oil
Change, Beyond LPG kiosks and painting
contests.

»

RLM Mr. D N Mathur inaugurated

the movement in Loni. Of the 52
consumers and distributors who
participated, 49 of them willingly
gave up their subsidy at the inaugural
meet itself
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M/s Sai Shakti Gas Agency of Surat
LPG Territory also did their bit in

spreading the message

e -
, s LP Tt
e

At Mahad 75 users of BPCL,
LPG agreed to Give Up subsidy
at the launch of the campaign.

o 20

]
=

#GiveltUp

w
= -

LAt . [P
~ I oy !

_ | e’ -
The sarpanch & local opinion makers ~ District Collector gives up subsidy at

along with Mr. Dinesh Soni (proprietor the program in Chhindwara, where 25
of Divya BGGV ) at Raipura), other users also followed his gesture.

By

L C‘-lw_;i.l-ll..lp

Mr. Rajumama Bhole (MLA-Jalgaon) Few among the Eaﬂ;r ones
inaugurated the campaign organised by g give up subsidy at Vanika
M/s Rekha Gas Agency. Bharatgas, Bareilly.

sl €

T




JOURNEYS
201510

Hon’ble MoS (I/C) shares the way forward for Bio-Fuels

e o
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Ministry of Petroleum
& Notural Gos

Coovernment of lndia
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he Mational seminar on "Bio Fuel

FProgramme in India — The Way
Forward” organised by Ministry of
Petroleurn & Matural Gas at Vigyan
Bhavan was launched in New Delhi
recently by Hon'ble Minitser of
State {I/C), Petroleum & Matural Gas
Mr. Dharmedra Pradhan inaugurated
the seminar in the presence of
Padma Vibhushan Dr. B A Mashelkar
Chancellor - AcSIR, NCL, Pune,
Mr. K D Tripathi, Secretary, MoP&NG
and Mr. Sandeep Poundrik, Joint
Secretary  (Refinery), MoP&NG.

Chairman & Managing Directors of
|OC, BPCL and HPCL also participated

CEMD welcomes Hon'ble Mo5 [I/C)

in the seminar. The Ministry of
P&NG has prepared a road map to
accelerate the implementation of
Bio-fuel program by increasing its
consumption in India.

A Working Group has alse been
set up under the chairmanship of
Mr. ¥ B Ramakrishna, Former

Chairman of the Karnataka state Bio
Fuel Development Board with the
task of preparing the road map for
creating synergy between various
Ministries, develop awareness and
conduct program in the country.

BN _ wm= |
hdr. KK Gupta, Director (M} at the seminar
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Two prestigious Petrofed Awards for Bharat Petroleum
$ g~ [ RO Shri Dharmenara rraus

Homn'ble Union Minister of State (I/'c) for Petroleum {

=k |
[
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Guest of Honour ==

i Kapil Qev Tripathi

um & Natural

Winistry

.
w15, % +Jew Delhi

=

etrofed has recognized BPCL as the "Innovator of the Year - Team"” and as
the "Environmental Sustainability - Company of the Year.”

Mr. Dharmendra Pradhan, Hon'ble Minister of State (IfC) for Petroleum &
Matural Gas, presented the award to Mr. 5Varadarajan, C&MD, Mr K_K. Gupta,
D(M), Mr. 5.P.Gathoo, D{HR) and Mr. Sanjay Bhargava , Head of Corporate R&D
Centre, in the presence of Mr. K. D. Tripathi, Secretary, MoP&NG in Delhi.

Best PSU of the Year Best Navaratna - Non financial

Bharat Petroleum

harat Petrolevm has been declared PUBLIC SECTOR
UNIT OF THEYEAR at the premier edition of the
ICIC| Lombard & CMBC -~ TVa8 India Risk Management
Awards. This award is for the best processes and
practices adopted by BPCL in risk management.
Mr. 5. Varadarajan , Chairman & Managing Director,
BPCL received the award in Mew Delhi.

un & Bradstreet (DNB), the world’s leading provider

of global business information, knowledge and
insight, has presented the '‘Dun & Bradstreet India's Top
P5Us Awards 2o15' to BPCL inthe Best Navratna (Mon-
Financial) sector. Ms. Monica Widhani, ED (Co-ordination),
received the award for BPCL from Mr. Kaushal Sampat,
President & MD - India, Dun & Bradstreet in Delhi.




JOURNEYS
201510

Mir. 5 Varadarajan,
Chalrman & Managing
Director inaugurating

Business Process Excellence centre for BPCL

the Business Process
Excellence Centre in
KMumbai

he Business Process Excellence inauguration, by Mr. 5. Varadarajan,

Centre, BPEC, was formally
launched by Mr. 5 Varadarajan,
Chairman & Managing Director in
July =zoag. Evelving from an idea,

our C&MD, was held on ast July, zo15
to mark the migration of Invoice
Processing for the Western Region
to BFEC. The event was graced

to a full blown Centre in the space by Mr. K.K. Gupta, Director (M),
of three years, this is the hub for My Sp  Gathoo, Director (HR),
all transactional processes that mMr P Balasubramanian, Director (F),

are common across businesses, IS My Manoj Pant, then CVO, Mr. Kishor
standardized and conseclidated onto a Chitale, CEO, LBS, Capgemini (India

process platform, in order to gain & Middle East), as well as senior
efficiency and effectiveness. management of BPCL across Business

Units and Entities.
This Centre will provide business

services to the rest of BPCL, enabling  \while Mr 5. Varadarajan unveiled
individuals at locations to concentrate  the BPEC plague, Mr. K. Sivakumar

on core activities. A  formal outlined the BPEC journey.

Aviation Soars on R&D Wings

Mr. M.M. Somaya, ED ({Aviation) with his teamn,
Mr. Vijay Ranjan QCM, and Mr. 5.P. Singh, Dy QCM Aviation
receiving the first batch of in-house developed WDCs from
the CRDC team — Dr. 5 Bhargava, GM CRDC, Dr. Sudha
Tyagi, Shalini Gupta, D.T. Gokak, V. Ravikurnar and Bharat
Sajjan. The in-house development of the Water Detection
Capsules (WDCs) by R&D has enhanced self-sufficiency and
thrown open fresh options for the BU. WDCs are a critical
component of aviation operations at all stages — receipt,
storage and delivery of ATF or Jet Aa. These capsules are
used to detect presence of water up to levels of 15 ppm, a
mandatory requirement by DGCA. Erratic supply by limited
number of vendors was posing problems and it was decided
to explore in-house options.

e
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Bharat Petroleum ranked

#1757

In the prestigious

Forbes
GLOBAL 2000

Rank #757 in 2015 ,A/'I UP288

Rank #1045 in 2014 | PLACES

MAKING INDIA PROUD!

www.bharatpetroleum.in
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GiveltUp
Movement

According to a UN report, India is
home to the highest number of hungry
people in the world at 194 million. The
problem of hunger and malnutrition
exists not just due to poverty, but

also as a consequence of cooking fuel
deficiency. Many rural households

do not have access to clean fuel for

N R ~ cooking leading to starvation and

T gihvie i suibshily online Chooss your comgary by clicking on the lego below I'I‘IEI|I'|LI‘|II“|'|Z|QI‘I; EEFEClE”"j’ in women and
children.

wWatch ha mmeh o CortsLmer L onn

At Nt ves &Walianmlieshers

The Give It Up movement is a platform
that is giving people a chance to make
a difference in other people’s lives.

Itis providing them a means to help
the underprivileged families who

have been suffering due to indoor air
pollution. The movement goes beyond
solving just one purpose, i.e. curbing air
pollution and preventing people from

s H 0 u T harmful effects of that pollution.

to #GIVEITUP Logon to www.mylpg.i ay.

Pal i oy vy

 Tiakd
&5, My LPG = iy v,

Hican bl IPM twewrts sbhout the Ia

nunching #Eweltlp campaipn 2t Urjs Senpam Hon Ble P e gpeedh in Paris
T Join FAHALIDBTL) and &wail “'R:-il_" r LFG Sorvice
Caline Please EFter Yaur 17 ‘I'. LFG 1D Balaw
[Click harw ta know your LPG T

|----
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1. How often do you read JOURNEYS?

Al Issues dMost Issues UMNone
2. Tick the topics that interest you :

UMessages from Top Management JCorporate news UJOil & Gas Industry dGlobal &
International issues UL eadership UOthers

3. Rate Journeys as Excellent, Good or Poor for the following:

Content Coverage : e
Ease of reading : e e Al e
Writing style : R
Layout and design ] RS SR T
Visuals & Photos ] RS SR

&. Tick on how JOURNEYS helps you :

UMeotivation [ Serves as a source of infoermation (dHelps improve business
5. JOURMNEYS hasinspiredmeto: ...

6. What is it that you like most about JOURMNEYS? ... ...
7. TICK Your relationship with Bharat Petrolevm?

JBusiness Associate ACustomer dStaff Other

8. Personal Infoermation
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Numbers that Count!

7 STA
wnﬂ HIGHE MAHARASHTRA
&, 957880

-. UTTAR
GUJARAT
&, 750498 0 01 PRADESH

&, 599122

06 &

#GiveltUp

ol i ey o G
EﬂhJHELSE,EARH (33 RAJASTHAN

05 &, 13083

04

TAMILNADU
&, 386383 %ﬁﬁﬂﬁﬁ

While milliens have changed lives with their act of Kindness, people from
these 7 states kave topped the #GiveltUp Chart of Numbers. While these
states stand high In the list, every single surrender of LPG subsidy makes a
huge difference, be it from any part of the country.
Be a part of the Change! Join the /#GiveltUp Movement.

KNOW MORE : Facebook.com/GiveltUp
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